Leading beverage company maximizes drink fountain
demand for quick service restaurants (QSRS) AbAA A
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= Help channel partners present the right mix of beverages

= Replace models built on general, historical data with one that ; - —
responds to what the company knows about its consumers

= Knowledge-based system trained on consumer segmentation

= A simulation tool that identifies the optimal fountain mix on a
store-by-store basis

= Elimination of expenses tied to “one off” studies
= Actionable output in 1 — 2 weeks vs. 3 — 6 months
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a beverage fountain and 99 extensive knowledge and research Media Mix & Advertising across all
competitive offerings to choose they have about their consumersto  channels, including word-of-mouth.
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ThinkVine's Emerging into foresight

Marketplace™ helps identify the

right beverage mix for each QSR by To Learn More
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